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A POV look at what an identified consumer persona is looking for in a next gen PC kit

Executive summary
Part of the art and science of marketing computer equipment is to know your
audience. Identifying market segments according to a typical user lets you

isolate and design the best marketing approaches to reach them, and part of
that is to speak their language.

Client:

Howorth

Content type:

First person explainer

Brief:

To create written marketing materials from the point of view of a sample
customer outlining their common use cases for the client’s products

Deliverable:

A short written piece applicable equally to a marketing document and
placement in the relevant media written as if from the mind of a user.

As a little girl | was the kind of kid that never finished the Rubik’s cube. | never could just sit
there and apply myself, | wanted to just do it and move on to the next thing that needed to
be done — perfect training for being a mother of three, really!

We resisted buying a computer or tablet for the same reason, | felt it'd be too complicated
to figure out how to use and just be something else to feel guilty about buying. We also
couldn’t agree on what to get — my husband said we really needed a laptop so the kids
could use it for schoolwork and | fancied the ease of use of a tablet, but buying both was
out of the question with our finances.

It was when one of my workmates started working from home | knew we had to bite the
bullet. When she told me about how she worked sitting on the lounge in her tracksuit
| wanted to do it too!

My boss recommended a 2 in 1 with Intel inside so we did our homework. It was
nowhere near as expensive as we thought and so easy to work out. | sat down with the
tablet after detaching it from the keyboard and an hour later | had set it all up.

I'd scheduled an entire month of work meetings, booked three long overdue dental
appointments and ordered flowers for Mum’s birthday. It's wireless so there isn't a ton of
cords (I never have any idea where they go) and the battery outlasts me every time | use it.

The best partis it's like having two computers, one on the desk and one you carry around
like a tablet. It's amazingly light and even my husband always says he can't believe how fast
and powerful it is. The two eldest do all kinds of graphics and video editing work and | do the
just-get-it-done stuff like uploading all the family albums to Facebook. You should have seen
Mum’s face when we all sung happy birthday to her on Skype!

I'am a firm believer in limiting kids" internet use and | set an alarm on the 2 in 1 to tell
them when their ime’s up — after which it's my turn! Our eldest uses it for his homework and
to play games with his friends, his younger sister is a budding diva so she uses it to find the
perfect karaoke songs on YouTube.

My husband does the household accounts in his office with it and | curl up in bed with our
three year old and we stream her favourite princess movies over Netflix to watch together.
I've played with a couple of tablets and watched friends use theirs — the screen is just too
small to watch movies on for my eyes but the detached screen of the 2 in 1 is the same size
as a normal computer so it's perfect.

Now that we have the 2 in 1 I'am not sure how we ever did without it. It's like they
invented exactly what our family needed, and now | have friends and co-workers telling me
they're jealous and are thinking of getting one too.




As a tablet it's so much faster and more powerful than the ones everyone else owns, and
it feels like we have a full-powered laptop along with it for the same price. It's not only the
money though, the way I'm using it to schedule life, work and three energetic kids is
saving my sanity.

I'm also on the cusp of starting to work from home some days — something | never
thought I'd be able to manage. | never used to feel | was giving quite my best to either
my kids or my work. Now | can, and that feeling is priceless. Il
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